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FOREWORD

How should
we use international
rankings?
PASCAL CAGNI
Chairman of the Board,
Business France, and Ambassador
for International Investment
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In today’s globalized world
which prioritizes companies’
international development, it is
becoming increasingly important
to compare countries based on the
competitiveness and attractiveness
of their economies.

how they are elaborated, so as to
come to a more objective and fair
viewpoint. This is what this Business
France White Paper instead seeks
to provide, by offering a more
objective view of where France
stands in the international rankings.

What’s more, the number of
rankings being published has
risen sharply in recent years, with
them now covering almost all
factors involved in the design,
production and consumption of
goods and services. Developing
this culture of benchmarking,
namely the comparative analysis
of our main partners, is essential
for any organization or country
that is committed to achieving
sustainable performance. France
is already moving in this direction,
and rankings are today a vital
resource for our decision-makers
and influencers.

The 2018 edition of the Business
France White Paper reveals a
sharp improvement in investor
confidence in France, signaling
the end of “French bashing”

Of course, rankings are not exempt
from biases or limitations arising
from the criteria examined or their
weighting. They are inevitably
shaped by culture or ideology in
the country or organization which
produces the data. This is why an
in-depth examination is necessary
to view not only the results but also

If the 2018 edition of the Business
France White Paper is anything to
go by, then we have every reason
to celebrate. The findings reveal
a sharp improvement in investor
confidence in France, signaling the
end of “French bashing”. The IMD’s
World Competitiveness Yearbook
and EY’s France Attractiveness
Survey both confirm this: a new
image of France is emerging, that
of a country geared towards the
future, committed to reform and
the Fourth Industrial Revolution,
and a creative force with strong
e n t re p re n e u r i a l d y n a m i s m .
Furthermore, in the Amcham-Bain
Barometer 2017 it was revealed that
the satisfaction levels of American
investors have never been higher, with
72% of the investors polled stating

that the economic outlook in France
over the next three years will change
for the better, up 23 percentage points
from 2016, and 45 points from 2015!
I have noticed these changes in
my various meetings with foreign
business leaders, who have shown
growing interest in France’s
creativity and dynamism, as well
as in the reforms implemented
during the last year. Testament
to this renewed confidence are
the attractiveness figures, with
the EY’s France Attractiveness
Survey revealing a 31% increase
in the number of job-creating
foreign investment projects in 2017.
This means that France is now
hot on the heels of its two main
competitors, namely the United
Kingdom and Germany.
However, the rankings do reflect
persistent criticisms and concerns,
relating in particular to the labor
market, taxation and administrative
procedures. Importantly, these
criticisms have also been identified
by the French government which is
working to address them, by way of
its current reforms. This in itself is a
clear indication of the importance
of these rankings and their use in
helping us make the right changes
to benefit our country.
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Analyzing results
by interpreting
methodologies
CHRISTOPHE LECOURTIER
CEO of Business France
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Produced by Business France
for the fourth consecutive year,
this White Paper is designed
as a resource to be used by
both public- and private-sector
stakeholders working in economic
development and the promotion of
the attractiveness of our economy.
It seeks to offer more than
a mere summary of global
rankings by examining the
various methodologies used and
elucidating France’s performances.
It highlights France’s strengths
and weaknesses and reveals areas
for improvement in which further
efforts are required.
Business France works with
a wide array of independent
institutions to ensure its
analyses are heard when
international decision-makers
make their voices count
Every year, international rankings
offer an array of ever more
diverse indicators upon which
to compare countries based
on the competitiveness and
attractiveness of their economies,
along with their innovation capacity,
higher education provision and
entrepreneurial dynamism. These
rankings are compiled using a large
amount of information, receive
extensive media coverage and are

monitored by potential investors.
The number and range of indicators
identified form the basis of a large
database, which should take
precedence over the overall ranking.
France often finds itself in a less
favorable position in these rankings
than in those focusing solely on a
country’s economy. In addition to the
difficulty of translating a country’s
competitiveness into a single
composite index, the overwhelming
weight of opinion polls on the
estimation of this index leads to a
very cautious interpretation of the
results. Perception surveys used
by agencies to fill in the missing
statistical data for developing
countries traditionally penalize
France, as it is seen to be overly
bureaucratic and reluctant to
embrace globalization. This
perspective does not or no longer
corresponds to the economic
realities in France, and often
surprises many in the business
world, who paint a much more
nuanced picture.
“Measurement” and making
international comparisons is a
challenging exercise which sees the
same criteria and indicators used,
without taking into consideration
countries’ individual circumstances.
We might add that the chosen
approach favors common law, as
practiced in Anglo-Saxon countries,

rather than civil law which exists
in France. Consequently, it is
the common law countries that
dominate the rankings.
Business France takes a close
interest in international rankings
and works with a wide array
of independent institutions to
ensure its analyses are heard when
international decision-makers
make their voices count.
Our aim is to improve the perception
of France. How often must we
state that France is a country with
strong entrepreneurial dynamism?
How many people are aware that
France is one of Europe’s leading
recipients for foreign investment,
and is the leading recipient for
foreign investment in industry?
And that France, against all
expectation, is Europe’s second
largest center for venture capital?
Or that France’s National Center for
Scientific Research (CNRS), which
is ranked number one in the world
for scientific publications, does not
feature in the international rankings?
Through this White Paper on
International Rankings, we hope
to provide objective analysis to
aid and clarify decision-making for
all those who, along with Business
France, seek to drive French talent,
businesses and regions to even
greater heights.
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WORLD
COMPETITIVENESS
YEARBOOK 2018
International Institute
for Management Development (IMD)
MAY 2018

The annual IMD World Competitiveness Yearbook analyses the capacity
of 63 countries to stimulate and sustain business competitiveness,
using a composite competitiveness index based on four pillars: economic
performance, government efficiency, business efficiency, and infrastructure.

Competitiveness is examined using 340
variables, although only 258 are used to
calculate the index (143 statistical data points,
and 115 from an opinion survey international
business leaders) divided into four main
factors and 20 sub-factors.
The four factors are:
➔ Economic Performance (83 criteria):
Domestic Economy, International Trade,
International Investment, Employment, Prices.
➔ Government Efficiency (74 criteria):
Public Finance, Fiscal Policy, Institutional
Framework, Business Legislation, Societal
Framework.
➔ Business Efficiency (73 criteria): Productivity
and Efficiency, Labor Market, Finance,
Management Practices, Attitudes and Values.
➔ Infrastructure (111 criteria): Basic
Infrastructure, Technological Infrastructure,
Scientific Infrastructure, Health and
Environment, Education.
An opinion survey is sent to more than 6,371
business executives to gauge their perception
of the competitiveness of the economy in
which they operate and have resided over
the last year.
The composite index is estimated by giving
each sub-factor a weighting of 5%. A different
weight is awarded to variables: one-third
for qualitative variables, and two-thirds for
quantitative variables.
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OVERALL RESULTS
The United States came first in the overall
standings. Hong Kong and Singapore were
second and third, while the Netherlands
were fourth and Switzerland fifth. Within the
European Union, Denmark (6th) and Sweden
(9th) both made the top 10. France is ranked
28th out of 63 countries, gaining three places
from 2017, and is ranked 13th in Europe.

FRANCE’S POSITION
FRANCE’S MAIN STRENGTHS
France’s infrastructure is among the
best in the world (France is ranked 12th
for scientific infrastructure and 11th for health
and environmental infrastructure). France also
stands out for the quality of its environmental
technologies (5th), distribution infrastructure
(6th), exports of high technology products
(7th), and the quality of energy (8th) and health
infrastructure (10th).
France stands out for its innovation
capacity and scientific performances, as seen
for example by the number of Nobel prizes
since 1950 (4th), qualified engineers available
in the labor market (3rd), the number of R&D
personnel (7th), business expenditure on R&D
(6th), patent grants (6th), scientific articles
published (7th), and intellectual property
enforcement (10th).
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TOP 30 IN THE WORLD COMPETITIVENESS
RANKING (2018)
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France’s business environment
performances include a skilled workforce
(6th), low interest rate differentials (2nd),
the number of days to start a business (6th),
and disposable income (9th).
France is an economy with an international
outlook, as the world’s eighth largest exporter
of goods, the fourth largest exporter of
services, the seventh leading country for
outward FDI stocks, the 11th leading country
for inward FDI stocks, ninth for FDI outflows,
and 10th for FDI inflows.

88.754 GERMANY
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0

France has the highest literacy rate among
sample countries. In addition, a highly skilled
and productive workforce is another positive
factor underpinning the competitiveness
of the French economy: France is ranked
12th for hourly labor productivity, and 13th
for productivity per person.

100

Net improvement in France’s position in
terms of government efficiency (up 13 places),
which plays a role in the institutional (+18)
and legislative frameworks (+12). The rankings
also show significant improvements in terms
of government debt (+8), management of
public finances (+9), interest rate differential
(+42), effectiveness of government decisions
(+31), transparency of governance policy (+22),

complex administrative regulations (+9), labor
market regulations (+7), and political risk (+13).
Net improvement in France’s position
in the business environment (+9). France’s
economic image has greatly improved with
the business environment moving nine places
up the ranks. Significant improvements
in 2017 included: use of digital tools (+14),
brain drain (+12), international experience
of managers (+11), adapted banking and
financial regulations (+12), and variation in
the stock market index (+20).

HOWEVER, VIGILANCE IS STILL
REQUIRED IN SOME AREAS
France’s main weaknesses involved corporate
taxes (54th), the social security contribution
rate (63rd), labor market regulations (54th),
and unemployment legislation (58th).
Furthermore, despite numerous reforms
to enhance France’s competitiveness and
attractiveness, the “attitudes and values”
the French display towards globalization
were thought to be negative (58th). Other
negative results included the French attitude
towards entrepreneurial dynamism (57th)
and opportunities for foreign investors (56th).
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GLOBAL
COMPETITIVENESS
REPORT 2017-2018
World Economic Forum (WEF)
SEPTEMBER 2017

The World Economic Forum (WEF) Global Competitiveness Report,
published since 1978, compares the competitiveness of 137 economies
around the world through more than a hundred indicators based
on statistical data, and the results of an opinion survey. Competitiveness
is defined by the WEF as “the set of institutions, policies, and
factors that determine the level of productivity of a country.”

METHODOLOGY
The global competitiveness index is calculated
by combining 114 indicators grouped into the
12 pillars organized into three subindexes:
➔ Basic requirements: Institutions; infrastructure;
macroeconomic environment; health and
primary education.
➔ Efficiency enhancers: Higher education
and training; goods market efficiency;
labor market efficiency; financial market
development; technological readiness;
market size.
➔ Innovation and sophistication factors:
Business sophistication; innovation.
One-third of these 114 indicators stem from
statistical data, while the remaining two-thirds
are produced by an annual opinion survey
carried out between February and June 2017
of more than 14,300 business leaders.
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The opinion survey compensates for the lack
of reliable indicators for every country (such
as ease of finding skilled employees, level
of corruption, intensity of local competition,
and labor market restrictions).

OVERALL RESULTS
The leading three countries in the global
rankings were identical to the previous year,
with Switzerland coming top for the eighth
year in a row, followed by the United States
(+1), and Singapore (-1), ahead of the Netherlands
and Germany. The United Kingdom finished in
eighth place (-1).

France’s infrastructure was ranked among
the best in the world (7th), with first-class rail
(5th) and road (7th) networks, along with a
high-quality electricity supply (7th) and one of
the world’s leading landline telephone networks.

France was ranked 22nd out of 137 countries,
down one place from the previous year,
and was 11th among European Union countries.

France has one of the world’s highest life
expectancies (7th).
France’s openness to international trade
through low trade tariffs (6th), the short
amount of time needed to set up a company
(9th) and having healthy economic competition
(12th) were also seen as major advantages
for France as a competitive business location.

The size of the French market is also a major
asset for the country’s competitiveness (8th for
the size of the market pillar, which covers both
the domestic market and access to neighboring
markets).
France also performs well in terms of market
sophistication and innovation, finishing 16th
and 17th, respectively. The index highlights
the quality of French production chains,
including extended value chains (10th), relevant
marketing (12th), strong corporate control
over the distribution of their products (13th)
and subcontractors (11th). France also plays
a leading role in innovation, with well regarded
scientific research institutions (7th, up two
places), its capacity for innovation (10th),
companies that invest heavily in R&D (12th)
and those that file patent applications (15th).

French companies are seen as one of France’s
key strengths, with efficient boards of directors
(13th), a sound level of intellectual property
protection (15th) and high accounting standards
(19th).

HOWEVER, VIGILANCE IS STILL
REQUIRED IN SOME AREAS
According to the WEF rankings, France’s main
weaknesses are related to public finances
and employment law. These include: high
government debt (120th place), the burden
of government regulation (127th) and its impact
on investment (124th) and the incentive to
work (119th), as well as restrictive hiring and
firing practices (133rd), the level of cooperation
between employers and employees (109th),
and complex administrative regulations (115th).

The country’s technological readiness
is based on a high broadband internet
penetration rate (3rd) and access to new
technologies (19th).
A skilled workforce and a high-quality
education system, both of which are acclaimed

GLOBAL COMPETITIVENESS
INDEX 2017-2018
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throughout the world, were other key strengths
underpinning a competitive French economy,
ranked 10th (up five places) for quality of
management schools.
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FRANCE’S POSITION
IN THE RANKINGS (2018)

DOING BUSINESS
2018
World Bank
OCTOBER 2017

CLASSEMENT DE LA FRANCE (2018 - RANG)

FRANCE
2018

GERMANY
2018

UNITED KINGDOM
2018

EASE OF DOING BUSINESS (OVERALL POSITION)

31 (-2)

20 (-3)

7

STARTING A BUSINESS

25 (+2)

113 (+1)

14 (+2)

DEALING WITH CONSTRUCTION PERMITS

18 (+2)

24 (-12))

14 (+3)

GETTING ELECTRICITY

26 (-1)

5 (-)

9 (+8)

100

77 (+2)

47

GETTING CREDIT

90 (-8)

42 (-10)

29 (-9)

PROTECTING MINORITY INVESTORS

33 (-1)

62 (-9)

10 (-4)

54 (+9)

41 (+7))

23 (-13)

REGISTERING PROPERTY

PAYING TAXES

1 (-2)

39 (-1)

28

ENFORCING CONTRACTS

15 (+3)

22 (-5)

31

RESOLVING INSOLVENCY

28 (-4)

4 (-1)

14 (-1)

TRADING ACROSS BORDERS

Published for the fifteenth year running, the World Bank’s
Doing Business report investigates the extent to which regulations
facilitate or hinder business operations. This 2018 edition
takes into account all regulations introduced by June 1, 2017.

(Change in position in parentheses)

FRANCE’S MAIN STRENGTHS

METHODOLOGY
The report examines the regulatory framework
in 190 economies from the perspective of SMEs
operating in the largest business city of each
country at various stages in a company’s lifecycle:
starting a business, dealing with construction
permits, getting electricity, registering property,
getting credit, protecting minority investors,
paying taxes, trading across borders, enforcing
contracts and resolving insolvency. Features of
labor market regulation are also measured, but
are not used to calculate each country’s score.
These 11 topics, comprising 36 component
indicators, aim to assess two complementary
aspects that shape the business environment:
➔ The strength of legal institutions and measures
to protect property rights, such as protecting
minority investors, enforcing contracts, and
resolving insolvency.
➔ The complexity and cost of regulatory
processes, such as starting a business,
dealing with construction permits, and
getting electricity.
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The approach involves analyzing regulatory
frameworks and questioning a variety of experts
(legal professionals, notaries, consultants,
accountants, lawyers, etc.) on the basis of
standardized case scenarios with specific
assumptions.

OVERALL RESULTS
New Zealand remained at the head of
the rankings in 2018, followed by Singapore,
Denmark, South Korea and Hong Kong.
The United States were sixth, the United
Kingdom seventh and Germany 20th.

FRANCE’S POSITION
Doing Business 2018 ranked France 31st overall,
down two places from 2016, with a DTF of 76.13
(-0.06), putting it 15th among European Union
countries.

France retained top spot in the world
for the trading across borders indicator
set, due to streamlined digitized customs
procedure, ahead of the United Kingdom
(28th) and Germany (39th).
Enforcing contracts: France rose three places
to 15th place (ahead of Germany in 22nd and
the United Kingdom in 31st). The average period
of time required to resolve commercial disputes
was 395 days in France, compared with 499
in Germany and 437 in the United Kingdom.
Dealing with construction permits: France
rose a further two places in the standings for
this indicator to 18th place after having gained
10 places last year. France is now ahead of
Germany (24th), with the United Kingdom in
14th place. The report’s authors highlighted
the reform in France to lower fees. However,
183 days are required to obtain a construction
permit.
Starting a business: In France, only 3.5 days
were required to start a business, compared
with 4.5 days in the United Kingdom and 10.5
days in Germany.

HOWEVER, VIGILANCE IS STILL
REQUIRED IN SOME AREAS
Paying taxes: France was ranked 54th for
paying taxes (up nine places), after Germany
(41st) and the United Kingdom (23rd). However,
taxation reforms pursued in recent years by the
French government are continuing to bear fruit.
They include the introduction of a corporate tax
credit and lower employer payroll contributions.
Despite this, SMEs in France still spend an
average of 139 hours a year on tax procedures
– compared with 218 hours in Germany and 110
hours in the United Kingdom – while the total
tax rate was 62.2%, versus 30.7% in the United
Kingdom and 48.9% in Germany. They also have
to pay nine different taxes, the same number
as in Germany, but one fewer than in the United
Kingdom.
Getting credit: France fell eight places
to 90th, after the United Kingdom in 29th
and Germany in 42nd.
Registering property: France was ranked
100th, after falling nine places. Transferring
property was made more expensive in 2016
by introducing an additional tax for businesses
in Paris and increasing the property transfer tax
rate by 0.7%. Property transfer costs amounted
to 7.3% of property values, up 1.2% points from
the previous year.
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Discussion
Any analysis of domestic competitiveness must take account of the different factors that determine
the standard of living for the population, i.e. economic growth, employment and income distribution.
Competitiveness cannot be defined very precisely as it comprises many aspects of economic policy and,
as such, cannot be measured using a single indicator. A number of organizations measure competitiveness
based on an estimated composite index, while others focus on the business environment by assessing
regulations that facilitate or hinder business life, or alternatively on business operating costs.
In this field, the Global Competitiveness Report (World Economic Forum – WEF) and the World
Competitiveness Yearbook (International Institute for Management Development – IMD) seek to
determine the capacity of an economy to create and sustain an environment conducive to corporate
wealth creation and well-being or prosperity for the population.
The methodology used to compile these two different sets of rankings, combining statistical indicators
with the results of opinion surveys, is described in a highly comprehensive manner. The sheer quantity
and variety of indicators provide a rich database of considerable interest beyond the overall rankings.
However, a number of methodological shortcomings can be put forward.

The first of these concerns the preponderance
of opinion survey data in estimating these
standings, which highlight the distortions between
perception and reality.

30 were returned from Israel. Seventy business
executives responded in Switzerland, which tops
the rankings, compared with around a hundred
in France.

 While France was among the leading recipients
of foreign direct investment (11th in the world
for accumulated inward FDI stock) and jobcreating foreign investment projects (third in
Europe) and was the fourth largest exporter
of services, and the eighth largest goods
exporter, it was ranked 33rd in the WEF report
for business impact of rules on FDI, and in 58th
place by the IMD for openness to foreign ideas.

Another common issue is the question of
aggregating and weighing variables: Should
equal consideration be given to criteria as
heterogeneous as fiscal policy, growth rates,
and attitudes towards globalization, for example?
Indeed, factors such as economic performance,
government efficiency, business efficiency,
infrastructure, fiscal policy, and the availability
of skilled labor do not all have the same impact
on a country’s competitiveness.

In the IMD report, France was ranked 57th
for entrepreneurial dynamism, even though
business creation in the country is buoyant,
with the highest net enterprise creation rate of
all the major European countries.
Questions may also be asked about the low
number of business executive respondents.
While around 14,700 people completed the WEF
questionnaire, this only equates to an average of
98.6 respondents per country, which is some way
below the sample sizes that tend to be used to
canvass opinion. Furthermore, the sample sizes
varied from one country to another. While 458
surveys were submitted in the United States, only
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A number of indicators would appear to be
unsound: Ranking countries by their share
of exports as a percentage of GDP, as in the
WEF report, tends to be to the advantage of
small nations with a long tradition of being
proportionally more open to trade than major
economies. Other factors, such as the cost or
quality of electricity supply, are either noticeable
by their absence or depart from more positive
findings for France in other rankings; efforts
could also be made to consider existing figures
for various indicators (e.g. soundness of banks,
capacity for innovation, pay and productivity).

The World Bank’s Doing Business report provides
an assessment of the economic environment
by examining the regulations that facilitate or
hinder business life in 190 different countries. The
World Bank states that its report is not intended
to reflect the virtues or growth potential of one
country over another, but rather to provide insight
into best practice and thus encourage countries
to undertake reforms.
As such, the Doing Business report is manifestly
in favor of simplifying business regulations
and can be seen to encourage countries to
deregulate their economies. In 2007, this stance
was strongly condemned by the International
Labour Organization (ILO), which criticized the
employing workers indicator set for advocating
greater flexibility and lower levels of labor
protection. Seven of the 10 indicator sets imply
that less regulation and lower taxation are
synonymous with greater ease of doing business.
Accordingly, the paying taxes indicator set, which
puts France at a disadvantage, only examines
the burden of tax rates on firms, and does not
consider the benefits they receive through having
funded welfare programs.
The methodology places undue emphasis on
legal aspects, while few real case studies are
observed. For example, entrepreneurs may not be
familiar with all of the paperwork required to run a
business, resulting in additional time being lost. On
the other hand, some entrepreneurs may bend the
rules deliberately. Examining the regulations as set
forth by law presents an incomplete picture of the
circumstances encountered by businesses on the
ground; nor does it reflect the reality of the informal
sector. The indicators are only relevant if the laws in
place are effectively enforced, which is something
that the Doing Business report does not assess.
Furthermore, the fact that a company in France can
be registered very quickly (usually within 24 hours)
may improve France’s position in a number of
international rankings, but provides no information
on the effectiveness of the legal environment,
although this goes to the heart of relations between
different stakeholders in the economy.
In addition, it should be noted that the approach
taken by the World Bank is heavily biased
insofar as it favors common law countries to the
detriment of civil law countries such as France.
Hence, common law countries dominate the top
of the rankings. The approach taken by Doing
Business is to consider law as subservient to the

economy, and legal certainty as a criterion for
the attractiveness of each economy, equating to
less regulation and faster business. This approach
places less emphasis on regulatory quality and
implementation. However, methodological
changes in recent years have gone some way
towards better recognition of regulatory quality.
A number of shortcomings can be put forward
regarding the basic assumptions made in the
Doing Business report and its choice of variables:
For each of the indicator sets, the number of
indicators considered is relatively small, and
so only offers limited insight into the various
obstacles facing companies. The Doing Business
report does not cover areas that are essential to
the business environment such as corruption,
labor costs, security issues, labor market efficiency,
infrastructure quality, or deregulation of goods and
services markets.
The assumptions made by the authors are
very restrictive (the standardized case scenario
typically involves a domestically owned, limited
liability company operating in the economy’s
largest business city); they do not always reflect
the cases most commonly encountered in the
various countries, and they overlook regional
variances, which can be significant. The same
can be said for the standardized scenarios used.
The sample of firms only includes limited
liability companies (or their legal equivalent),
which may be regulated differently than other
company forms.
The small number of expert respondents,
whose identities are disclosed in this edition,
compromise the reliability of the analysis. In
half of the 10 indicator sets, the survey panel
comprises just one or two experts in at least 30
of the countries being compared.
For the past two years, the overall rankings
have been retained but are now computed
from distance to frontier (DTF) scores, thereby
provoking a number of misunderstandings. While
DTF scores can provide an absolute measure of
the efficiency of business regulations in a country,
the ranking each country receives remains, by
definition, a product of efforts made by other
countries. As such, France fell four places for
getting credit in spite of an unchanged DTF score,
and lost two places for starting a business, despite
its DTF score increasing by 0.13 points.
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FRANCE
ATTRACTIVENESS
SURVEY 2018
EY

JUNE 2018

A twofold approach is taken to ascertaining
France’s attractiveness to investors:
➔ The number of inward investment projects in
Europe is tracked by examining job-creating
investments that have been publicly confirmed
and covered by the press.
➔ A poll is conducted to gauge international
investors’ perceptions and expectations of
Europe and France as potential investment
locations.
EY considers job-creating foreign direct
investment projects that are either new site
creations or expansions, but does not include:
➔ Takeovers, i.e. jobs that are saved when a
foreign company acquires an ailing company.

The EY France Attractiveness Survey compares job-creating
foreign investment inflows across European countries.
The report is based on the European Investment Monitor of publicly
announced investments operated by consultancy firm IBM-PLI.

26

interviewed, in 26 countries, from January
9-25, 2018.

OVERALL RESULTS
Europe attracted 6,653 investments in 2017
(+7%), creating more than 350,000 jobs.
Europe remains the most attractive
destination for 78% of decision-makers
surveyed, ahead of Asia and North America.
While the Brexit effect has led to a wait-and-see
attitude among foreign investors, the United
Kingdom remained the leading host country,
with 1,205 projects (up 6%), with Germany
second with 1,124 projects (up 6%), while France
was third, with 1,019 investment decisions.

FRANCE’S POSITION

➔ Retail outlets and hotels.

OPINION POLL
Survey institute CSA conducted a poll to
gauge international investors’ perceptions and
expectations of Europe and France as potential
investment locations. The survey was conducted
using computer-assisted telephone interviews
(CATI). A total of 208 company directors were

France saw particularly strong foreign
investment in 2017, up 31% compared with
2016. France remained Europe’s third leading
destination for job-creating foreign investments
in 2017 with 15% of all projects, after the United
Kingdom (18%), and Germany (17%). In terms of
jobs generated, France came in fourth, preceded
by the United Kingdom, Germany and Russia.
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ATTRACTIVENESS

FRANCE’S MAIN STRENGTHS
TOP 15 DESTINATION COUNTRIES
FOR FDI PROJECTS (2017)
RANK

2016

2017

CHANGE
2016-17 (%)

% / 2017 TOTAL

1

UNITED KINGDOM

1,138

1,205

6%

2

GERMANY

1,063

1,124

6%

17%

3

FRANCE

779

1,019

31%

15%

4

NETHERLANDS

409

339

-17%

5%

5

RUSSIA

205

238

16%

4%

6

SPAIN

308

237

-23%

4%

7

TURKEY

138

229

66%

3%

18%

8

BELGIUM

200

215

6%

3%

9

POLAND

256

197

-23%

3%

10

FINLAND

133

191

44%

3%

11

IRELAND

141

135

12

CZECH REPUBLIC

110

134

13

ROMANIA

132

126

14

SERBIA

46

118

157%

15

HUNGARY

107

116

8%

2%

OTHER

876

1,030

18%

15%

6,041

6,653

10%

100%

TOTAL

28

COUNTRY

-4%
22%
-5%

2%
2%
2%
2%

France confirmed its attractiveness with rising
levels of inward investment, up 31% from the
previous year.
EY reported a 24% increase in job creation
through inward investment in France, with a
total of 16,980 jobs generated.
France has been Europe’s leading destination
for industrial investment for more than 15 years.
Seventy-seven percent of those surveyed say
they are confident about the future of French
industry, up 12 percentage points.
France was ranked second in Europe for
attracting new logistics sites, with project
numbers up 31% from 2015.
France was second in Europe for decisionmaking centers, with strong interest in Ile de
France / Paris region following Brexit. In 2018,
Paris became the most attractive European
city for foreign decision-makers (10 percentage
points higher than in 2016).
France was Europe’s third largest recipient
of R&D investments in 2016. Innovation is now
France’s leading competitive advantage as an
investment location: more than one-third of
business decision-makers stated it was France’s
main trump card to strengthen its role in the
global economy. What’s more, France was first
in Europe for artificial intelligence.

Eighty-one percent of foreign companies
with operations in France were ‘fairly satisfied’
or ‘very satisfied’ with their investments
(vs. 62% in 2014).
“La French Tech” and enterprise were widely
acclaimed by decision-makers: 56% stated that
policy implemented in France to encourage
startup creation was proving effective
(14 percentage points higher than in 2016).
Efforts to promote France’s business image
were also recognized, with 64% of business
decision-makers not resident in France judging
that the international promotion of France’s
advantages was ‘fairly effective’ or ‘very effective’.

THE EY SURVEY ALSO HIGHLIGHTED
SEVERAL WEAKNESSES
The survey also pointed out that the number
of jobs created in France were lower than in
the United Kingdom and Germany.
In terms of perception, France’s historic
handicaps to being competitive remained
present: 43% of business decision-makers
stated that France needs to restore its tax
competitiveness in order to remain attractive,
while 41% highlighted the need to pursue
ongoing efforts to simplify corporate red tape,
and 38% recommended further labor market
reforms to achieve greater flexibility.
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22the
14 popular destination for
15most
London was
1.48390
SPAIN
foreign investment in 2017, with
projects
13 11 15
(+2%). It was followed by Singapore (354
1.48 NEW ZEALAND
projects, +3%),
- 23Paris
16 (338 projects, +78%),
Dubai (248 projects, +15.3%), 1.47
and Shanghai
MEXICO (173
18 17
17 were four European cities
projects, -12%).
There
1.46
SOUTH
KOREA
in the top 10 in the world, along
with
four in
Asia,
17 18 18
one in North America and one in the Middle East.

Paris remained one of the top three cities in
the world for foreign investments in strategic
business activities. The French capital gained
five places in logistics, moving up to second
place (127 projects) and financial services
(4th, 26 projects), and also moved up two
places in the business services sector to fourth
place (48 projects).

23 projects),
20 19
London (230
Singapore (199
1.45 DENMARK
projects) and Paris (198 projects)
were the
20 - 20
main destinations for investments in strategic
1.43 BELGIUM
business activities.
19 22 21

On a cumulative five-year investment since
2013, Paris rose two places to third, after
London and Singapore.

1.46 IRELAND

-

-

22

Forty-six percent of the investments attracted
by the French capital came from other European
countries, while investments from North America
accounted for 36%, investments from Asia, 12%,
Africa, 3%, Latin America, 2%, and the Middle
East, 1%. Paris was the leading global destination
for projects from Asia-Pacific (39 projects in
2017) and BRICS countries (26 projects).

1.43 PORTUGAL
1.42 NORWAY

25 - 23
FRANCE’S
POSITION
24 24 24

1.42 AUSTRIA
1.37

The ninth annual Global Cities Investment Monitor, a report conducted by
the Greater Paris Investment Agency in association with KPMG, ranks the world’s
major cities by the number of job-creating foreign investments they have received.
The analysis covers investments in new sites, as well as site expansions.

BRAZIL
Paris was12ranked
third in the world,
gaining
16 25
two places from 2017, and was second in
Europe after London. The French capital
0
0,5
1
1,5
2
continued to challenge London on important
sectors such as software, and business and
MAINTAINED RANKING MOVED UP MOVED DOWN
financial services.

FIVE-YEAR INTERNATIONAL INVESTMENT TRENDS
TOP 5 CITIES
500
450

Europe remained the leading source of
international investment, accounting for
47% of cross-border investments, followed by
25% of inward investments in North America,
and 23% in Asia. Europe was responsible for 72%
of international investment in New York, 48%
in Shanghai, 46% in Paris and 44% in Bangalore.
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2017

Europe stood out with an overall increase
of 5%, and was the world’s leading destination
for job-creating investment in 2017, home to
42.5% of all projects. It was followed by Asia
(24%, down 12 points), North America (14%, up
2 points) and Latin America (8%, down 2 points).

393

400

2016

The report focuses on 38 global cities,
two of which were added to the list this year:
Singapore and Dubai.

Global investments fell 1% in 2017, but there
were small rises in Western Europe (+4%).

2015

The Global Cities Investment Monitor studies new
(‘greenfield’) job-creating foreign investments,
as well as expansions to existing investment
sites. It is based on the Financial Times’s global
database (fDi Markets), which lists over 188,000
international investment projects, drawing its
information from 12,600 sources (newspapers,
magazines, associations, websites, etc.).
As such, the data the report uses come from
an observatory monitoring publicly announced
investments. Mergers, acquisitions, equity
investments in existing activities, privatizations
and alliances are not included.
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According to provisional data from UNCTAD
452
435
450
for 2017, global FDI inflows
were down by 23%
404

in 2017 to US$1,430 billion. This drop mainly
412
affected developed countries
which saw a 37%
354
378
fall in
FDI.
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400

For the third year in a row,
300
269
270 developed countries
257
were the leading recipients of global FDI

248
250
249attracting US$712
inflows,
billion in 2016 (50%).
245
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200
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The United States remained the world’s largest

beneficiary of FDI, receiving US$275 billion181
in investment (-31%), ahead of the United
Kingdom and China.
100
150

Cross-border
50

mergers and acquisitions
fell by 22% to US$634 billion.

LONDON

METHODOLOGY
FOREIGN DIRECT INVESTMENT
UNCTAD’s analysis of FDI is based on the
aggregate FDI values provided by each
country’s central bank.
According to the OECD definition: “Direct
investment is a category of cross-border
investment made by a resident in one economy
(the ‘direct investor’) with the objective of
establishing a lasting interest in an enterprise
(the ‘direct investment enterprise’) that is
resident in an economy other than that of the
direct investor. The motivation of the direct
investor is a strategic long-term relationship
with the direct investment enterprise to ensure
a significant degree of influence by the direct
investor in the management of the direct
investment enterprise. The ‘lasting interest’
is evidenced when the direct investor owns
at least 10% of the voting power of the direct
investment enterprise.”

The UNCTAD data reminds us
354that France is
343
a preferred
destination for foreign investment.
In terms of FDI flows, France is ranked 8th
338 with US$50
in the world and 3rd in Europe,
billion dollars in 2017, after the United States
215
billion),
(US$275 billion), China1 (US$136
248
196 (US$104 billion), Brazil (US$63
Hong Kong
billion), Singapore
(US$62 billion), and the
190
173
Netherlands (US$58 billion).
Looking ahead, France is recording good
results, moving up to sixth (up one place)
in the world and third in Europe of countries
considered the most attractive from 2016-2018.

2015

2014

0
2013

Each year, the United Nations Conference on Trade and Development
(UNCTAD), publishes the World Investment Report, providing an
aggregate analysis of global foreign direct investment flows and stocks.
Foreign direct investment (FDI) can be defined as capital flows
driven by investors to found or expand a foreign subsidiary.

While the EU saw a fall of 42% in incoming FDI
inflows, France recorded an increase of 43%
rising to US$50
billion.
393
390

SINGAPORE

The definition encompasses a wide variety
of investment types:

TOP 10 FDI INFLOW RECIPIENTS
(2017)

➔ Share capital transactions
in the strict sense of the term.

US $ billion

PARIS

2016

WORLD
INVESTMENT
REPORT 2018

ATTRACTIVENESS

1.37 BRAZIL

25

DUBAI

SHANGHAI

275 UNITED STATES

➔ Real-estate investments.

136 CHINA
104 HONG KONG

➔ Reinvested earnings.

63 BRAZIL

➔ Other transactions, or intra-group loans,
including short-term and long-term deposits,
advances and loan transactions between
affiliated companies.

62 SINGAPORE
58 NETHERLANDS
50 FRANCE
46 AUSTRALIA
41 SWITZERLAND

JOB-CREATING FOREIGN INVESTMENT

40 INDIA

UNCTAD also analyzes job-creating foreign
investment recorded by the fDi Markets
Crossborder Investment Monitor, which
identifies all investment decisions that have
been made public.

0

1

The Monitor has provided data on investment
projects made by foreign firms around the
world since 2003. Only ‘greenfield’ projects
(site creations) and expansions are included,
while mergers and acquisitions, capital interests
and strategic alliances are discounted.

50

100

150

200

Source: UNCTAD, initial estimates based on quarterly data, January 2018
Note: Countries shown in blue are characterized by growth in inward FDI flows

Including Hong Kong
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-
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25

FOREIGN DIRECT
INVESTMENT
CONFIDENCE
INDEX 2018
A.T. Kearney
MAY 2018

Consulting firm A.T. Kearney has published a Foreign Direct Investment
Confidence Index since 1998, assessing the likely impact of political, economic
and regulatory changes on the foreign investment intentions and
preferences of senior executives from the world’s largest companies.

METHODOLOGY

34

OVERALL RESULTS

The FDI Confidence Index is based on a survey
conducted in January 2018 among senior
executives from 500 of the world’s leading
companies (with annual revenues of US$500
million or more). The businesses polled are
headquartered in 29 different countries and
span all industry sectors. The countries are
selected after analysis of UNCTAD data, and
account for 90% of global FDI flows. Forty-five
percent are from the services sector, 40% from
industry, and 15% from the IT sector.

For the sixth year running, the United States
remained at the top of the standings. Canada
rose two places to second, at Germany’s expense,
now in third, followed by the United Kingdom
(no change), China (-2), and Japan (no change).

The Confidence Index is calculated on a scale
of 0 to 3, as a weighted average of the number
of high, medium and low responses to questions
on the likelihood of making a direct investment
in a market over the next three years.

Europe remained a destination of choice for
FDI, accounting for 11 of the top 25 countries.
The United Kingdom was ranked fourth, France
seventh (no change), Switzerland ninth (up
three places), Italy 10th (up three places),

Foreign investors demonstrated renewed
confidence, with 66% declaring themselves
to be more bullish on the global economy
this year than last year, up from 50% in 2016,
and 79% saying they plan to increase their FDI
in the coming three years.

the Netherlands (13th), Sweden (14th), Spain
15th (down four places), Ireland (19th), Denmark
(20th), Belgium (21st), Portugal (22nd), Norway
(23rd), and Austria (24th). Forty-two percent
of investors are more optimistic about the
opportunities offered by the European market
this year than they were last year.

TOP 25 FOREIGN DIRECT INVESTMENT
CONFIDENCE INDEX 2018
RANKING
2016 2017 2018

Faced with a growing number of protectionist
policies, investors are clearly opting for a foreign
direct investment policy in order to sustain their
growth. Eighty-nine percent of them intend to
seriously consider setting up business operations
or continue to expand them at the local level, in
direct connection with the policies implemented
by the government.
The main criteria for locating foreign investment in
2018 are market transparency, a lack of corruption,
and reduced tax burden and labor costs.

FRANCE’S POSITION
France remained seventh among the top ten
countries, and is third in Europe after Germany
and the United Kingdom. This was its best
performance since the FDI Confidence Index
was first published, after finishing 17th in 2012,
13th in 2013, 10th in 2014, and eighth in both 2015
and 2016. The report noted that France is an
attractive foreign investment destination and
plays a crucial role within the European Union.
The report also notes that government policies
that aim to improve the business environment
with a reduction in the tax burden for businesses
and more flexibility in the labor market seem to
be paying off. Promoting the attractiveness of
France is a priority and is reflected in various
initiatives such as the French Tech Ticket, Choose
Paris, support for innovation and in particular
artificial intelligence. Ultimately, investors are
demanding lots of reforms and are confident
that the French government will successfully
deliver them.
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METHODOLOGY
The AmCham-Bain Barometer has three aims:
➔ To gauge the satisfaction levels of American
investors in France and their perceptions of
the business environment each year.

A questionnaire was sent out in October 2017 to
the French subsidiaries of American companies,
of all sizes and sectors. A total of 156 responses
were received from companies that, in France
alone, boast more than 70,000 employees and
revenues of over €53 billion.

NOVEMBER 2017

OVERALL RESULTS
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The latest survey revealed that the satisfaction
levels of American investors in France have
never been higher: 72% of the investors polled
stated that the economic outlook in France over
the next three years will change for the better, up
23 percentage points from 2016, and 45 points
from 2015.
For the majority of respondents, this optimism
should extend to job creation, with 52% of
investors planning to hire more employees
in France over the coming three years, up 31
percentage points from 2016, while 35% stated
that employee numbers will remain stable.

36

25

2015

The 18th edition of this survey, conducted annually since 1995
by the American Chamber of Commerce in France (‘AmCham’)
with the support of management consultancy firm Bain & Company,
looks at the satisfaction levels of American investors in France.

150

100

2014

Bain & Company

➔ To understand what are seen as the country’s
strengths and weaknesses (‘inducers’ and
‘nuisances’) as a business location.

100

IN YOUR OPINION, HOW WILL
THE ECONOMIC OUTLOOK FOR YOUR
COUNTRY CHANGE IN THE NEXT
TWO TO THREE YEARS?

2013

AMCHAM-BAIN
BAROMETER
2017

➔ To garner the views of American investors on
the latest business news in France.
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Forty-eight percent of respondents believed
their US headquarters had a positive view of
France (up 18 percentage points from 2016).
Twenty-one percent of respondents would
recommend France to an American company
seeking to set up abroad (with 46% ‘indifferent’)
compared with 3% in 2016, and 28% would
recommend a company with a base in France
to expand its operations there (38% ‘indifferent’),
compared with 4% in 2016.

HOW DOES FRANCE COMPARE WITH OTHER
EUROPEAN COUNTRIES ON THE FOLLOWING CRITERIA?
100
90
80
70

The main investment criteria for US corporate
subsidiaries in France are legal certainty (‘very
important’ for 74% of respondents), social climate
and political stability (72%), economic context (72%),
and cost (69%) and availability of labor (62%).
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WEAKNESS COMPARED WITH OTHER EUROPEAN COUNTRIES
EQUIVALENT TO OTHER EUROPEAN COUNTRIES
STRENGTH COMPARED WITH OTHER EUROPEAN COUNTRIES

France also has strengths and qualities to
attract foreign employees: quality of life (90%
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OVERALL RANKING

France boasts a number of key strengths
compared with other European countries
to attract foreign investment. In the eyes
of American companies that already have
operations in France, France’s main advantages
as an investment location include its cultural
environment (84%), geographic location (79%),
workforce qualifications (64%), infrastructure
quality (61%), and quality of life (70%).

APPEAL

READINESS

of respondents), access to healthcare services
(85%), transport and telecommunications
infrastructure (75%), as well as childcare and
children’s education (67%).
France was also acclaimed in the survey
as an investment destination for companies
engaging in digital transformation, with 96% of
respondents declaring that France is an attractive
destination in this respect (up 15 points from
last year). High-quality education and training,
combined with strong political backing and
a startup-friendly environment were all factors
in this positive image.

THE AMCHAM-BAIN BAROMETER
ALSO HIGHLIGHTED
SEVERAL WEAKNESSES
US investors in France consider that the
country’s three main weaknesses are dismissal
procedures (82% of respondents), the cost of
dismissals (71%) and overall labor costs (68%).
The taxation on individuals (80% of
respondents) and industrial relations climate
(52%) were seen as “nuisances” for foreign
employees. Only 16% of respondents would
recommend moving to France.
According to Bain & Company, the areas in
which American companies expect improvements
as a matter of priority include labor costs and
employment law, administrative procedures,
and taxation.
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The IMD World Competitiveness Center published its
fourth annual World Talent Report in 2017. Based on the World
Competitiveness Yearbook produced by IMD every year
since 1989, it identifies the 63 most talent-competitive countries.
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With regard to the pupil-teacher ratio, France
is ranked 51st with 19.4 students per teacher,
compared with 15.4 in Germany.
The effective personal income tax rate was
a weakness in France’s talent appeal (ranked
50th), as were the cost of living (46th), and
worker motivation (50th).

France was also hamstrung by some of
its scores under the talent readiness factor,
including criteria such as employee language
skills (ranked 52nd, up three places), and labor
WEAKNESS
COMPARED
WITH OTHER
forceCOUNTRIES
growth (48th, up three places).
Under the talent
readiness
factor, France
was EUROPEAN
EQUIVALENT
TO
OTHER
EUROPEAN
COUNTRIES
ranked 11th (up six places) for science in schools,
STRENGTH COMPARED WITH OTHER EUROPEAN COUNTRIES

FRANCE’S RANKING FOR EACH FACTOR
2012-2017
18

The overall standings in 2017 were led by
Switzerland, Denmark and Belgium, as in 2016,
followed by, Austria and Finland. Eleven of the
15 economies best equipped to develop, attract
and retain talent in the world were European.
Germany was ranked eighth (up three places),
the United States 16th (down two places), and
the United Kingdom 21st (-1).

23
28
33
38

OVERALL RANKING

INVESTMENT AND DEVELOPMENT

2017

➔ Appeal, i.e. a country’s ability to attract
and retain local and foreign talent: Cost

Under the investment in and development
of talent factor, apprenticeships (53rd, up four
places) and employee training (38th, up seven
places) were not judged to be sufficiently
implemented in the French system, despite
progress having been made over the course
of the year.

2016

➔ Investment in and development of
home-grown talent: Public expenditure
on education, pupil-teacher ratios,
apprenticeships, employee training, etc.

OVERALL RESULTS

France stands out as an attractive destination
0
for talent due to its scores for remuneration of
management (7th, up five places), remuneration
in service professions (19th), and quality of life
(21st). France also rose seven places in terms
of the attractiveness of highly skilled foreign
workers (33rd).

THE IMD REPORT ALSO HIGHLIGHTED
SEVERAL WEAKNESSES

2015

The three main factors are:

For the first time, the IMD has made the entire
database on which the ranking is based
available online.

France invests strongly in its education
70 oversees talent development
system and
well. This can be seen by its good scores for
60
the proportion
of women in the labor force
(48%, ranking France tenth, ahead of the United
50
Kingdom in 23rd and Germany in 29th), quality
of health infrastructure (6th, compared with
40
Germany in 7th and the United Kingdom in
37th), public
expenditure on education per
30
pupil (7th, up three places) and total public
expenditure
20 on education (16th, with 5.5% of
GDP, versus 5.6% in the United Kingdom and
4.2% in Germany).
10

2014

Talent is defined as the set of individual
competencies (skills) necessary for enterprises
and the economy to achieve long-term
sustainable value.

➔ Readiness, i.e. a country’s ability to meet market
demand from its talent pool: Labor force
growth, quality of skills available, international
experience, science in schools, etc.

80

2013

The report assesses each country’s ability to
develop, attract and retain talent to satisfy
corporate needs based on three factors and 30
criteria (12 items of statistical data and 18 taken
from an opinion survey of more than 6,000
international investors). The opinion survey
is sent to business executives to gauge their
perception of the talent competitiveness of
different countries.

of living, quality of life, remuneration,
taxation, etc.

FRANCE’S MAIN STRENGTHS
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Under the management training factor, which
is based on an opinion poll, France rose 19 places
in 2017, serving as a better reflection of the
quality of French management training (30th).

G

International Institute
for Management Development (IMD)

France was ranked 27th in 2017, up one place
from 2016, coming in 20th (+4) under the
investment
100 and development factor, 29th
(-1) for readiness, and 28th (+2) for appeal.

W
or

WORLD TALENT
REPORT 2017

21st for student mobility inbound – with 3.6
foreign students per 1,000 inhabitants – and 18th
for the availability of skilled labor (up nine places).

FRANCE’S POSITION

APPEAL

READINESS
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METHODOLOGY

BETTER LIFE
INDEX 2017
OECD

MAY 2017

In recognition of its 50th anniversary in 2011, the OECD chose the theme
“Better policies for better lives” and launched the “Better Life” initiative.
This idea behind this index is that well-being cannot only be measured
by economic statistics. Its interactive nature means that each country’s
quality of life can be visualized, in accordance with differently weighted
criteria, and compared with other OECD member countries, thereby
stepping outside the conventional GDP-based statistical framework.

VARIABLES
This data is compiled for the 35 OECD member
countries, as well as three associate members,
Brazil, Russia and South Africa. Over time, the
Index will expand to cover three other countries:
China, India and Indonesia.
The Better Life Index incorporates 24 indicators
split into 11 topics covering the main aspects
of well-being, encompassing material living
conditions and quality of life. Each criteria
draws on one to four specific indicators:
➔ Housing: Rooms per person; Dwellings with
basic facilities; Housing expenditure.
➔ Income: Household net-adjusted disposable
income; Household financial wealth.
➔ Jobs: Employment rate; Long-term
unemployment rate; Personal earnings;
Job security.
➔ Community: Quality of support network.
➔ Education: Educational attainment;
Years in education; Student skills.
➔ Environment: Air pollution; Water quality.
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➔ Civic engagement: Voter turnout;
Consultation on rule-making.
➔ Health: Life expectancy; Self-reported
health.
➔ Life satisfaction
➔ Safety: Assault rate; Homicide rate.
➔ Work-life balance: Employees working very
long hours; Time devoted to leisure and
personal care.
The data mostly come from official sources
such as the OECD, national accounts and United
Nations statistics. Two indicators are based on
data from the Gallup World Poll, conducted by
the Gallup Organization.

OVERALL RESULTS
Based on the default weights, which are
entirely equal for all topics, Norway was
ranked first (stable), followed by Denmark
(up one place), Australia (-1), Sweden (+2),
and Canada (no change).
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BETTER LIFE INDEX 2017

FRANCE’S POSITION

1

NORWAY

2

DENMARK

3

AUSTRALIA

4

SWEDEN

5

CANADA

FRANCE’S MAIN STRENGTHS

6

SWITZERLAND

7

ICELAND

8

UNITED STATES

9

FINLAND

France obtained its best score in work-life
balance, coming in third place, and was first
among OECD countries for time devoted
to leisure and personal care, with such time
accounting for 68% of the day (16.4 hours).

10

NETHERLANDS

11

NEW ZEALAND

12

BELGIUM

13

GERMANY

14

LUXEMBOURG

15

IRELAND

16

UNITED KINGDOM

17

AUSTRIA

18

FRANCE

19

SPAIN

20

SLOVENIA

France was ranked 18th in the Better Life Index
(no change on previous year), after Germany
(13th, down one place) and the United Kingdom
(16th, no change).

Average household net-adjusted disposable
income in France (US$31,137) was higher than
the OECD average (US$30,563) and in the
United Kingdom (US$28,408), but was slightly
lower than in Germany (US$33,652).
France performed well in terms of housing,
with almost all of the population living in
accommodation with basic sanitation, and
1.8 rooms per person. On average, households
in France spent 21% of their gross adjusted
disposable income on housing, compared
with 24% in the United Kingdom.
There are high citizen participation rates
in France: Voter turnout was 75% in the last
elections, higher rate than the OECD average
of 69%.

In terms of health, life expectancy at birth in
France was 82 years (86 years for women and
79 years for men), which was two years higher
than the OECD average. Life expectancy at birth
in both the United Kingdom and Germany was
81 years.

THE OECD INDEX ALSO HIGHLIGHTED
SEVERAL WEAKNESSES
Employment: 65% of 15- to 64-year-olds
had a paid job in France, less than in Germany
(75%) and the United Kingdom (74%). France
was ranked 32nd out of 38 for the long-term

unemployment rate. Meanwhile, 8% of employees
work very long hours, which was lower than the
OECD average (13%) but higher than in Germany
(5%).
France received mixed results in education:
the French can hope to have 16.5 years
of education and training between the ages
of five and 39, lower than the OECD average
of 17, with France ranked 29th. Seventy-eight
percent of adults aged 25 to 64 have had
secondary education, higher than the OECD
average of 74%, and placing France in 25th place.

SCORES FOR FRANCE, GERMANY
AND THE UNITED KINGDOM
Housing
10

Work-life balance

FRANCE

8

Income

6

Safety

4

Jobs

2

GERMANY

0

Life satisfaction

Community

UNITED KINGDOM
Health
Civic engagement

Education
Environment
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Discussion
Economic attractiveness is a complex phenomenon that cannot be measured by any single indicator.
Instead, we should analyze and compare various indicators based on macroeconomic data, company
statistics and the perceptions of foreign investors, in a holistic approach.
Among the many indicators that can be used to estimate the attractiveness of an economy, foreign direct
investment (FDI) flows are often the preferred measure, and the one most frequently cited in the media.
In the World Investment Report, the United Nations Conference on Trade and Development (UNCTAD)
undertakes a comparative international analysis of FDI flows and stocks. For states that provide such
statistics, UNCTAD now publishes central bank data based on the latest methodology – the extended
directional principle recommended by the IMF and the OECD, and to which France also adheres – which
offsets the effects of intra-group loans.
However, UNCTAD data should be treated with the utmost caution, as FDI flows are highly volatile and can
be subject to considerable revision. They also cover a wide variety of money flows that can sometimes
depend on one or two very large transactions that do not in themselves give any indication of whether or
not France is attractive to investors. For instance, much of the decrease in FDI inflows recorded in France in
2017 involved new investments and equity acquisitions (“share capital investments”) as well as internal cash
flows within multinational companies (“intra-group loans”). The largest transaction in 2017 was the German
group Boehringer Ingelheim’s acquisition of Merial, Sanofi’s animal health subsidiary, for €11.4 billion.

The attractiveness of an economy cannot be
determined purely on the basis of FDI inflows;
rather, a holistic approach that also takes into
account company statistics should be adopted.
In this area, a number of consultants such as
KPMG, EY and PwC offer global or European
comparisons of states or cities based on the jobcreating foreign investment they attract.
Their analysis is based on databases that only
identify investment decisions by multinational
companies that have been made public. The
reports therefore offer an incomplete picture of
economic realities. For instance, the reports by
EY and KPMG are based on investment monitors
of publicly announced investments. Data that
are confidential or known to the investment
promotion agencies providing day-to-day
support to investors are not included. As such,
nearly one-third of the investments recorded in
the Business France Annual Report cannot be
made public because the companies involved
wish to remain anonymous. Consequently, these
data cannot be shared with consultancy firms.

46

restrictive scope than Business France’s data,
excluding investments such as those involving
retail outlets, hotels, takeovers of ailing sites,
and expansions through takeovers.
 Furthermore, the EY report underestimates the
number of jobs created by foreign investments
because it does not have the corresponding
employment figures for all investment projects.
A lso, in the EY report, the availability of
employment data varies from country to
country. Job statistics are provided for only
62% of investments in France, compared with
47% in Germany, 70% in the United Kingdom,
38% in Spain and 55% in Poland. Any analysis
of jobs generated by investments in different
countries is so highly constrained as to be
fundamentally unsound.

The reports by EY and KPMG, like those using
data from any investment monitor, only provide a
piecemeal view of the comparative attractiveness
of European countries in terms of projects and
jobs. As far as investment projects are concerned:

Lastly, there are considerable differences in
population and area within the sample used
by KPMG in the Global Cities Investment
Monitor. Paris is restricted to the 20
arrondissements of the city proper. However,
the 20 arrondissements are home to only 40%
of businesses in Ile de France (Paris region). If
we include the three adjoining départements
of Hauts-de-Seine, Seine-Saint-Denis and
Val-de-Marne, this figure leaps to 70%.

In an effort to provide comparable results, the
analysis in both reports has a deliberately more

Another alternative approach is to assess foreign
investors’ perceptions of the attractiveness

of economies. The surveys conducted among
decision-makers by Bain & Company, A.T. Kearney,
EY, etc. reveal how much trust investors have in
the economies in question, and also highlight the
factors they perceive to be ‘nuisances’ so that
reforms can then be promoted to improve the
business environment.
These opinion polls must nonetheless be viewed
with caution, as the number of foreign decision
makers polled remains relatively modest: 208 for
EY, 156 for the AmCham Bain Barometer. By way of
comparison, the COE-Rexecode competitiveness
survey on perceptions of French exports has 500
respondents across Europe, while the TNS Sofres
survey on France’s investment attractiveness and
investor confidence in the country uses a sample
of more than 700 company directors.
There is also significant bias in the make-up of the
sample and the way survey answers are interpreted.
The sample is made up of investors already based in
France, who may use the survey as an opportunity
to draw attention to their own personal grievances.
Their answers may therefore be highly subjective.
Finally, business is not just a matter of perception.
We can see a real discrepancy between perceptions
and the reality of foreign investment in France, a
discrepancy made all the more striking by the fact
that the firms polled already have operations in the
country.
This is the case for the AmCham-Bain Barometer,
in which only 48% of respondents believe their US
headquarters has a positive view of France (up
18 percentage points since last year). The level
of taxation for individuals, the social climate, and
administrative procedures lead only 16% of people
to personally recommend setting up in France.
In reality, American firms have a strong presence
in France, where the United States is the leading
job-creating foreign investor and American
multinationals such as Intel, Cisco, Google,
Facebook, GE, Fedex, and IBM to name but a few,
continued to expand their operations. Meanwhile,
startups such as Cambridge Blockchain, Instaply,
Symphony, and Liftoff.io chose to set up their first
European base in France.
In April this year, Business France published its
Annual Report on job-creating foreign investment
in France, which presents data on foreign direct
investment decisions. Each investment decision

included in the report is checked with the foreign
firm and Business France’s regional partners.
This process makes it possible to take account
of projects that have not been covered in a press
release or been made public.
Analysis of microeconomic data, cross-checked
with each investment decision, shows that:
France is a key driver of global innovation.
France successfully attracted Facebook, which
chose Paris for its first research center on artificial
intelligence outside the United States, while the
world’s leading startup Le Garage, which aims
to help coach new French digital companies,
established itself at Station F. IBM is creating a
European Security Operations Center on its new
IBM campus in Lille, within the Euratechnologies
site, meanwhile Singapore-based company H3
Dynamics has set up its European headquarters
in Paris and an R&D center to develop its data
analysis platform.
France is also attracting numerous decisionmaking centers. Canadian company PressReader,
which has developed a digital newspaper distribution
platform, recently decided to establish its first
European office in Bordeaux, which will serve as
its headquarters for the Europe/Middle East/Africa
(EMEA) region. American pharmaceutical company
Merck & Co. meanwhile chose the Paris region as the
location for its new decision-making center, which
will serve as its international headquarters outside
the United States. The investment will lead to the
creation of a hundred jobs.
France is an industrial powerhouse. An
excellent example is the Chinese company
BYD, one of the world’s leading manufacturers
of electric buses which has chosen to set up a
manufacturing site in Allonne (Hauts de France
region). Other examples include Siemens, which
has strengthened its presence in France after
being awarded the contract to build wind farms
in Dieppe - Le Tréport (Normandy region) and
Yeu-Noirmoutier (Pays de la Loire region), and
Adwen, a subsidiary of Siemens which will build
two wind turbine production sites near the city
of Le Havre (Normandy region). Swedish car
manufacturer Volvo is also strengthening its
presence in France, while British pharmaceutical
company AstraZeneca is investing €135 million in
its Dunkirk production facility (Hauts de France
region) to develop new inhalation technology.
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METHODOLOGY
VARIABLES
The Global Innovation Index comprises 81
indicators grouped into five input pillars that
strengthen a country’s ability to innovate and
two output pillars that highlight the tangible
effects of innovation within the economy.

GLOBAL
INNOVATION
INDEX 2017

➔ Inputs:
 Institutions: Political environment, regulatory
environment, business environment.
 Human capital and research: Education,
tertiary education, R&D.
 Infrastructure: ICT, general infrastructure,
ecological sustainability.
 Market sophistication: Credit, investment,
trade and competition.
 Business sophistication: Knowledge workers,
innovation linkages, knowledge absorption.

Cornell University, INSEAD and WIPO

➔ Outputs:
 Knowledge and technology outputs:
Knowledge creation, knowledge impact,
knowledge diffusion.
 Creative outputs: Intangible assets, creative
goods and services, online creativity.

The 10th edition of the Global Innovation Index, jointly published by
Cornell University, INSEAD Business School and the World Intellectual
Property Organization (WIPO), assesses the performance and potential
of 127 countries in innovation, a key driver of competitiveness and
economic growth. The 2017 edition, “Innovation Feeding the World”,
looks at innovation carried out in agriculture and food systems.

Fifty-eight of the indicators are quantitative
data points, 19 are composite indicators, and
five are based on responses from the World
Economic Forum’s Executive Opinion Survey.

JUNE 2017

In the 2017 index, one indicator was removed,
while four others were subject to minor changes.

DATA HANDLING
The indicators, some of which are weighted 0.5
rather than 1, are normalized into the [0-100]
range using the min-max method, and then
aggregated by pillar. Global Innovation Index
scores are the simple average of the Input and
Output sub-index scores.
Since 2011, the Joint Research Centre of
the European Commission has performed
an independent statistical audit of the index.
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OVERALL RESULTS
Switzerland came out top for the seventh year
in a row, followed once again by Sweden and
the Netherlands (up six places), with the United
States (no change) and the United Kingdom
(-2) closing out the top five.
A number of economies in 2017 made net
progress in innovation, including the Netherlands,
and Israel, which rose four places to enter the top
20 in the standings. China, which broke into the
top 25 in 2016, continued its rise, ranking 22nd.

FRANCE’S POSITION
France was ranked 15th in the Global Innovation
Index 2017, up three places from 2016, with a
score of 54.18, preceded by the United Kingdom
in fifth place (-2) and Germany in 9th (+1). Since
2014, France’s position improved steadily (from
22nd place to 21st in 2015, then 18th in 2016)
before being ranked in the top 25 countries
under every pillar in 2017. France was ranked
ninth overall in 2017 among European Union
Member States, while in the Input and Output
Sub-Indices it was ranked 15th and 18th in the
world, respectively.
The special focus of the index this year also
highlighted France’s incontrovertible strengths
in agricultural innovation, which saw it ranked
fourth for credit to agriculture as well as plant
varieties registered, sixth for agri-food exports
as well as new agri-food businesses, eighth for
agricultural machinery in use, and ninth for filing
agri-food patents.
The Global Innovation Index 2017 also
published a ranking of innovative clusters
based on the number of patents filed under
the Patent Cooperation Treaty (PCT) system
in an effort to pinpoint innovation hubs in
countries or cross-border regions.
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Paris was ranked 10th in these rankings, which
were dominated by Tokyo-Yokohama, ShenzhenHong Kong and San Jose-San Francisco.

FRANCE’S MAIN STRENGTHS
France obtained its best score in the market
sophistication pillar, where it was ranked 11th, up
four places after previously gaining 10 places in
2016. It was ranked sixth in the trade, competition
and market sub-pillar due to its domestic market
scale, and 10th in the investment sub-pillar,
coming out on top under the venture capital
deals indicator ahead of the United Kingdom
in seventh and Germany in 16th.
France’s excellent infrastructure saw it ranked
12th under this pillar, while in the information
and communication technologies sub-pillar it
came in eighth, with good scores for the ICT
access and e-participation indicators. France was
fifth for government’s online service, and 10th for
environmental performance.
France was also ranked 12th in the human
capital and research pillar, buoyed by thriving
innovative companies and research activity,

particularly by its three leading global R&D
companies (ranked 8th) and top three in the
university ranking (10th).

GLOBAL INNOVATION INDEX TOP 20
1

France was judged to be one of the most
creative countries: It was ranked seventh for
intangible assets, 10th for cultural and creative
services exports (ahead of Germany in 59th
and the United Kingdom in 15th), and 10th too
for trademark applications (ahead of Germany
in 41st and the United Kingdom in 43rd).

2
3
4
5

HOWEVER, VIGILANCE IS STILL
REQUIRED IN SOME AREAS

6

Several indicators highlight a lack of investment
hampering innovation finance in France, such
as gross capital formation (62nd), and gross
domestic expenditure on R&D (GERD) financed
by abroad (51st).

7
8
9

France was also ranked below global
competitors for a number of business
environment aspects, coming in 54th
for ease of paying taxes, well after the United
Kingdom in 15th, and 72nd for ease of getting
credit (United Kingdom 18th; Germany 27th).

10
11
12
13
14

RANKINGS BY INDICATOR
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METHODOLOGY

GLOBAL TALENT
COMPETITIVENESS
INDEX 2018 (GTCI)
INSEAD, Adecco
and Tata Communications
JANUARY 2018

The 2018 Global Talent Competitiveness Index (GTCI) published by INSEAD,
Adecco and Tata Communications, assesses the challenges that member
states face with regard to recruiting, developing and retaining talent.
The 2018 edition, which assesses 199 countries, focuses in particular
on talent diversity, which is a fundamental part of any innovation strategy.

➔ Grow: Universities, tertiary training, use of social
networks

The Global Talent Competitiveness Index takes
into account 68 variables grouped into 14 subpillars, six pillars and two sub-indices:

➔ Retain: Personal security, density of doctors,
monthly expenses, monthly rentals

➔ Enable: Regulatory environment, business
environment, business and labor environment

➔ External openness: Tertiary graduates, tertiary
sector graduates, airport connectivity, presence
of IGOs

➔ Attract: External opening, internal opening
➔ Grow: Formal training, continuous training,
access to growth opportunities

OVERALL RESULTS

➔ Retain: Sustainable management, lifestyle
➔ Vocational and technical skills: Intermediate
skills, employability
➔ Global knowledge skills: High skills, skills
results
Of the 68 variables, 40 are statistics published
by international organizations (World Bank,
Unesco, ILO...) and 28 responses to surveys,
of which 26 are from the Executive Opinion
Survey of the World Economic Forum. The GTCI
model has undergone significant changes this
year, particularly with the introduction of new
variables related to diversity.
Since 2017, there has been a city ranking, with
this year’s version featuring a total of 90 cities,
compared with 46 last year. The GTCI model
for cities is different from that of countries
and is based on five pillars:
➔ Enable: R&D expenditure, access to ICT,
Enterprises in Forbes Global 2000, GDP / inhab
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➔ Attract: Quality of life, environmental quality

Switzerland, Singapore and the United States
emerged as the top three. European countries
are very well represented, with six countries in
addition to Switzerland in the top 10: Norway,
Sweden, Finland, Denmark, the United Kingdom,
the Netherlands and Luxembourg. Germany
finished in 19th place.
Meanwhile, the city ranking is dominated
by Zurich, Stockholm and Oslo, followed by
Copenhagen and Helsinki. Eight of the ten cities
in the top 10 are European. London finished in
14th place, while Berlin came 29th.
The authors have stressed that it is difficult
to find an absolute winner in terms of diversity
and inclusion as while the highest ranked
countries have high scores for some variables
related to diversity and inclusion, there is no
absolute diversity champion.
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F
 rance also has many strengths to ensure

FRANCE’S POSITION
France is ranked 21st in the 2018 standings,
up three places compared with 2017.

talent remain in the country. These include:
a high-quality social protection system
(2nd), recognized health and environmental
protection policies (10th) and a pension system
that covers nearly all the population (23rd).

FRANCE’S MAIN STRENGTHS

 I n the grow pillar, France stands out in terms
of the quality of its universities (10th) and its
management schools (14th), corporate training
(22nd), the use of professional social networks
(22nd), reading, maths and science skills
(PISA scores, 23rd) and leadership delegation
capacity (24th).

France stands out in the vocational
and technical skills, retain and grow pillars,
for which it is ranked 15th, 16th and 17th
respectively.

 France has a well-qualified, flexible and
productive workforce, which is ranked 3rd
for the proportion of intermediate occupations
in the workforce, 13th for ease of finding skilled
employees, and 13th for per capita labor
productivity.

Despite performing slightly less well in the
global knowledge skills pillar, France has a large
active and tertiary-educated population (ranked
22nd and 25th respectively), and a high number
of researchers per million inhabitants (21st).

GLOBAL TALENT COMPETITIVENESS
INDEX 2018

FRANCE

Global knowledge
skills

1
6
11
16
21
26
31
36
41
46

Vocational and
technical skills

HOWEVER, VIGILANCE IS STILL
REQUIRED IN SOME AREAS
Attract

Attract

UNITED STATES
Retain
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The GTCI also highlights the country’s
external openness, with France ranked 12th
for the share of foreign-owned enterprises,
and 19th for the proportion of international
students, its low gender earnings gap (19th),
and the attractiveness of its internal market
(12th for competition intensity, 13th for R&D
expenditure, 15th for ICT infrastructure and
24th for cluster development), and a healthy
regulatory environment (20th for government
effectiveness and 22nd for the perception of
corruption). In the business and labor market
category, France is ranked 22nd for professional
management.

Enable

GERMANY
UNITED KINGDOM

This is reflected in particular in the percentage
of exports comprising manufactured goods
with high technological value (7th), and a
good ranking in the GTCI’s innovation results
sub-index which assesses companies’ levels
of innovation (18th).

France obtained its lowest scores in the
development pillar, particularly in the business
and labor market sub-pillar, where it is ranked
73rd. France is ranked below 50 for ease of
hiring and firing, employment policies and
employee-employer cooperation, and for the
relationship between pay and productivity.

What’s more, many companies have deemed
their relationships with tax authorities to be
ineffective (103rd).
France has fallen lower in the rankings in terms
of internal openness, particularly with regard
to leadership opportunities for women (87th),
tolerance of minorities (73rd) and the percentage
of women with tertiary education (73rd).

PARIS AND NANTES’
MAIN STRENGTHS
Paris and Nantes are the two French cities
that have been selected among the 90 cities
assessed in the rankings, finishing in ninth and
46th place respectively.
Paris stands out for its number of large
companies, having been ranked fourth for this
criterion by Forbes Global 2000, 10th for its
quality of life and 11th for the presence of major
universities. The French capital is particularly
well ranked for the being global pillar: it is fourth
for the number of international organizations,
10th for the share of qualified personnel in the
tertiary sector and airport connectivity, and 12th
for the share of the graduate population of the
tertiary sector.
Nantes’s strengths include low rentals and
monthly expenditure, for which it is ranked
fifth, and it came 19th for environmental quality
and 24th for airport connectivity.
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TOP 100 GLOBAL
INNOVATORS 2017
Clarivate Analytics

Now in its seventh year, Clarivate Analytics’ Top 100 Global
Innovators identifies organizations around the globe whose active
patenting policies put them at the heart of innovation.

BREAKDOWN BY COUNTRY OF THE TOP 100
(2016/2017) TOP 100 GLOBAL INNOVATORS 2017

The world’s 100 most innovative companies
and institutions are identified through four
criteria based on statistical analysis of patents
and patent citations:

JAPAN
UNITED STATES
FRANCE

➔ Volume: All organizations filing 100 or more
patents in the last five years are included in
the analysis.
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SECTORS

FRANCE’S POSITION
For the seventh consecutive year, France
was the world’s third most innovative country,
topping the list in Europe with 10 companies,
ahead of Germany (four companies), Switzerland
(3), the Netherlands (2), Finland (1), Ireland (1),
and Sweden (1).
Seven French organizations were among the
100 leading global innovators in 2017: one R&D
center (CEA) and six companies (Alstom, Arkema,
Safran, Saint-Gobain, Thales and Total). Four of these
have featured in the Top 100 for seven years in a row.

ORGANIZATIONS

INNOVATIVE FRENCH ORGANIZATIONS
AEROSPACE AND DEFENSE

2 (Safran, Thalès)

OIL, GAS AND ENERGY

2 (Alstom, Total)

MANUFACTURING AND MEDICAL

1 (CEA)
1 (Arkema)
1 (Saint-Gobain)

INNOVATIVE GERMAN ORGANIZATIONS
PHARMACEUTICALS

SWITZERLAND

INSTITUTION AND GOVERNMENT RESEARCH
CHEMICALS AND COSMETICS

NETHERLANDS

2 (Bayer, Merck)
1 (Fraunhofer)
1 (BASF)

INNOVATIVE SWISS ORGANIZATIONS

TAIWAN
CHINA

PHARMACEUTICALS

2 (Novartis, Roche)

HARDWARE AND ELECTRONICS

1 (TE Connectivity)

INNOVATIVE DUTCH ORGANIZATIONS

➔ Influence: How often a firm’s patents are
cited by other companies.
These indicators are calculated using Clarivate
Analytics’ tools built on its intellectual property
intelligence and collaboration platform, which
includes the Derwent World Patents Index, the
Derwent Patent Citation Index, and the Thomson
Innovation database.

chemicals and cosmetics (12%, up 3pts), and the
automotive industry (7%, -2).

EUROPEAN ORGANIZATIONS
IN THE TOP 100

CHEMICALS AND COSMETICS

SOUTH KOREA

➔ Globalization: Ratio between the volume
of innovations protected by the patent
authorities in China, Europe, Japan, and the
United States, and the total volume during
this period.

The most represented sector in the standings
was hardware and electronics (34%, up 4
pts), reflecting the growing importance of
semi-conductors in most areas, followed by
manufacturing and medical (14%, down 1 pt),

INSTITUTION AND GOVERNMENT RESEARCH

GERMANY

➔ Success: Ratio of published applications
to granted patents.

With 39 organizations in the 2017 Top 100
(+5 from 2016), Japan took first place off the
United States (36 organizations -3), ahead of
France (7, -3)and Germany (4, stable). Asia
accounted for 45% of organizations in the
standings, followed by North America (36%)
and Europe (19%).
Only one Chinese representative, Huawei,
made the cut, as China was marked down
on the globalization indicator.

JANUARY 2018

METHODOLOGY

OVERALL RESULTS

FINLAND

HARDWARE AND ELECTRONICS

IRELAND

TELECOMMUNICATIONS

SWEDEN
0

5

10

15

2 (NXP Semiconductors, Philips)

INNOVATIVE FINNISH ORGANIZATIONS

1 (Nokia)

INNOVATIVE IRISH ORGANIZATIONS

20
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30

35

40

MANUFACTURING AND MEDICAL

1 (Medtronic)

INNOVATIVE SWEDISH ORGANIZATIONS

2017

2016

TELECOMMUNICATIONS

1 (Ericsson)
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ACADEMIC
RANKING
OF WORLD
UNIVERSITIES
(ARWU) 2017

Chaque année depuis 2003, le cabinet ShanghaiRanking Consultancy établit
un palmarès académique mondial, l’Academic Ranking of World Universities
(ARWU), plus connu sous le nom de « Classement de Shanghai », dont l’objectif
initial était de comparer les universités chinoises aux meilleures établissements
mondiaux. L’édition 2017 évalue plus de 1 300 facultés et publie le classement
des 500 meilleurs établissements d’enseignement supérieur.

ShanghaiRanking Consultancy
AUGUST 2017

Every year, the ShanghaiRanking Consultancy publishes a set of global league
tables in the Academic Ranking of World Universities (ARWU), the initial
purpose of which was to compare China’s universities with the world’s
best. Since 2003, it has assessed more than 1,200 faculties and published
an annual list of the world’s top 500 higher education institutions.
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METHODOLOGY
VARIABLES
Universities are ranked based on six indicators,
split into four criteria:
➔ Quality of education (10%): Alumni of an
institution winning Nobel Prizes and Fields
Medals.
➔ Quality of faculty (40%): Staff of an
institution winning Nobel Prizes and Fields
Medals (20%) and highly cited researchers
in their subject (20%).
➔ Research output (40%): Papers published
in Nature and Science between 2011 and 2015
(20%) and papers indexed in Science Citation
Index-expanded and Social Science Citation
Index in 2015 (20%).
➔ Per capita performance (10%): The weighted
scores for the five indicators above divided by
the number of full-time equivalent academic
staff.

DATA HANDLING
For each indicator, the highest scoring institution
is assigned a score of 100; scores for other

institutions are calculated as a percentage
of the top score.
There are also subject-based rankings, which
classify institutions for 52 subjects from five
disciplines: natural sciences, engineering, life
sciences, medical sciences and social sciences.
The criteria selected are:
➔ The number of articles published
by the institution on a given topic.
➔ The impact of these articles, as measured
by the number of citations received.
➔ The percentage of papers created as a result
of an international partnership and written
by professors from a particular institution.
➔ The number of papers published in the best
academic journals.
➔ The number of professors who have received
academic awards in a given subject.

OVERALL RESULTS
American institutions have featured heavily in
each year’s rankings of the world’s 500 leading
universities. The United States led the way in
2017 with 135 institutions in the top 500 (two
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fewer than in 2016), including 16 (+1) in the
top 20 and 48 (-2) in the top 100. They were
followed by China (57, three more than in 2016),
the United Kingdom (38, +1), Germany (37, -1),
and Australia (23) in fifth place.
In all, 198 European institutions were represented
in the standings, six fewer than in 2015, while only
four made it into the top 20.
There was little change among leading
institutions: for the 15th year in a row, Harvard came
out top, followed by Stanford and Cambridge,
the leading European institution gaining one
place from 2016.
The United States also largely dominates the
subject rankings, particularly in engineering
and social sciences. The results revealed that
American institutions came out top in 32
different subjects.

for Physics, including two in the top 20:
University of Paris-Sud (12th), Pierre and Marie
Curie University (13th). Ten French institutions
also made the top 100 in Chemistry; eight in
Ecology, including the University of Montpellier
(2nd); and seven in Geography. In Engineering,
there were six French institutions in the top 100
for “Automation and Control” and four in the top
50 for “Remote Sensing”. France also performed
well in Biology, with six universities in the top 100.

NUMBER OF FRENCH,
BRITISH AND GERMAN INSTITUTIONS
IN THE ARWU (2017)
TOP
TOP
20

FRANCE’S POSITION
France came in sixth in the overall standings,
with 20 institutions in the Top 500, two fewer
than in 2016. Pierre and Marie Curie University
(40th) was the top French institution in the
rankings, followed by Paris-Sud University (41th)
and École Normale Supérieure (69th), which
gained five and 18 places respectively.
France performed particularly well in Natural
Science, with ten institutions in the top 100
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TOP
100

FRANCE
3

UNITED
KINGDOM

GERMANY

3

-

9

4

TOP
200

9

20

15

TOP
300

14

28

22

TOP
400

17

34

26

TOP
500

20

38

37

501-800

10

12

9

FRENCH INSTITUTIONS
IN THE ARWU (2017)
COUNTRY RANK

INSTITUTION

WORLD RANK*

1

PIERRE AND MARIE CURIE UNIVERSITY - PARIS 6

2

UNIVERSITY OF PARIS-SUD (PARIS 11)

41

3

ECOLE NORMALE SUPERIEURE - PARIS

69

40

4-6

AIX MARSEILLE UNIVERSITY

101-150

4-6

UNIVERSITY OF STRASBOURG

101-150

4-6

UNIVERSITY PARIS DIDEROT -PARIS 7

101-150

7-9

UNIVERSITY GRENOBLE ALPES

151-200

7-9

UNIVERSITY OF BORDEAUX

151-200

7-9

UNIVERSITY OF PARIS DESCARTES (PARIS 5)

151-200

10-14

CLAUDE BERNARD UNIVERSITY LYON 1

201-300

10-14

ECOLE NORMALE SUPERIEURE - LYON

201-300

10-14

PAUL SABATIER UNIVERSITY (TOULOUSE 3)

201-300

10-14

UNIVERSITY OF LORRAINE

201-300

10-14

UNIVERSITY OF MONTPELLIER

201-300

15-17

ESPCI PARISTECH

301-400

15-17

PARIS DAUPHINE UNIVERSITY (PARIS 9)

301-400

15-17

UNIVERSITY OF TOULOUSE 1

301-400

18-20

ECOLE POLYTECHNIQUE

401-500

18-20

MINES PARISTECH

401-500

18-20

UNIVERSITY OF NICE SOPHIA ANTIPOLIS

401-500

* Below 100th place in the overall rankings, institutions are ranked by category (“101-150” = “Top 150’)
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➔ Employed three months after course
completion.
➔ Female faculty percentage.

VARIABLES

➔ Female student percentage.

For the 13th publication of the standings, the FT
used the results of an online survey in 2017
with 102 business schools and 6,300 alumni
who graduated in 2014. To be eligible for the
survey, an establishment had to teach full-time
programs with at least 70 graduates a year.
The evaluation takes into account 16 criteria.
Six criteria addressed alumni careers after
graduation (58% of the final score):

MASTERS
IN MANAGEMENT
2017
Financial Times
SEPTEMBER 2017

➔ Women on school advisory board
percentage.
➔ International student percentage.
➔ International faculty percentage.
➔ International school advisory board
percentage.
➔ Faculty with doctorates percentage.

➔ Weighted salary, since obtaining their
degrees.

➔ International course experience, i.e. exchanges,
company internships or study trips.

➔ Value for money, calculated according to
alumni salaries today and program-related
costs.

➔ Languages, i.e. number of extra languages
required on graduation.

➔ Career progress three years after graduating.

OVERALL RESULTS

➔ Aims achieved by alumni.
➔ Placement success, i.e. effectiveness of
the careers service in supporting student
recruitment.
➔ International mobility of alumni from
graduation to today.
A further 10 criteria addressed faculty and
student features (42% of the overall score):

Every year since 2004, British business daily The Financial Times
has ranked the top Masters in Management programs.
Their influential standings in the business school world are only
open to EQUIS- and/or AACSB-accredited institutions.1

European business schools featured heavily
in the 2017 Masters in Management, with only
13 institutions not established on the continent.
Switzerland’s University of St Gallen topped the
standings for the seventh year running, followed
by HEC Paris and IE Business School (Madrid).

TOP 10 INSTITUTIONS
IN THE FT STANDINGS
RANK 2017

RANK 2016

1

1

UNIVERSITY OF ST GALLEN

SWITZERLAND

2

2

HEC PARIS

FRANCE

3

7

IE BUSINESS SCHOOL

SPAIN

4

6

LONDON BUSINESS SCHOOL

UNITED KINGDOM

5

3

ESSEC BUSINESS SCHOOL

FRANCE/SINGAPORE

6

4

ESCP EUROPE

FRANCE

7

9

WHU BEISHEIM

GERMANY

8

9

ESADE BUSINESS SCHOOL

SPAIN

9

-

CEMS*

-

10

11

BOCCONI UNIVERSITY

ITALY

INSTITUTION

COUNTRY

* Created in 2005, the CEMS is a cooperation organization that brings together 30 academic partners, more than 70 businesses,
and four non-governmental organizations.

1
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EQUIS = European Quality Improvement System; AACSB = Association to Advance Collegiate Schools of Business

67

BUSINESS FRANCE WHITE PAPER ON INTERNATIONAL RAN KINGS

INNOVATION AND HIGHER EDUCATION

LEADING FRENCH INSTITUTIONS
IN THE FT STANDINGS

68

RANK 2017

RANK 2016

2

2

HEC PARIS

5

3

ESSEC BUSINESS SCHOOL

6

4

ESCP EUROPE

16

15

EDHEC BUSINESS SCHOOL

27

26

EMLYON BUSINESS SCHOOL

29

24

AUDENCIA BUSINESS SCHOOL

31

17

IÉSEG SCHOOL OF MANAGEMENT

33

13

GRENOBLE ECOLE DE MANAGEMENT

35

26

SKEMA BUSINESS SCHOOL

40

34

NEOMA BUSINESS SCHOOL

48

40

TOULOUSE BUSINESS SCHOOL

50

46

IAE AIX-MARSEILLE GRADUATE SCHOOL OF MANAGEMENT

51

53

KEDGE BUSINESS SCHOOL

53

46

MONTPELLIER BUSINESS SCHOOL

54

43

ICN BUSINESS SCHOOL

55

35

ESC RENNES

59

46

TÉLÉCOM BUSINESS SCHOOL

62

49

ESSCA SCHOOL OF MANAGEMENT

67

63

EM NORMANDIE

68

57

UNIVERSITÉ PARIS-DAUPHINE

75

60

LA ROCHELLE BUSINESS SCHOOL

80

76

EM STRASBOURG BUSINESS SCHOOL

81

67

BURGUNDY SCHOOL OF BUSINESS

92

78

ESC CLERMONT

INSTITUTION

France provided the most institutions, with 24 of
the 90 business schools on the list, including two
of the top five, followed by the United Kingdom
(18), and then Germany (5), Belgium (5), and the
Netherlands (5).
Asian institutions also got a look in, with three
Indian, two Chinese, one Taiwanese, and one
Singapore business school in the standings.
In contrast, many prestigious North American
universities remain absent from the standings,
since most of them offer MBA programs, which
are ranked separately by the FT.

FRANCE’S POSITION
The rankings reflect the high standards set by
French business schools, with no fewer than
two institutions in the top five: HEC Paris (2nd),
followed by Essec Business School (5th). ESCP
Europe, which was 5th in 2016, went down one
place this year. While the number of French
establishments ranked among the top 95
remains the same, they are appearing lower
down in the rankings. The Kedge Business School
is the only institution to have moved up in the
rankings (+2), while HEC remained in second place.
The Masters in Management rankings are
not the only ones produced by the Financial
Times where French institutions are strongly
represented. There are 26 French schools out
of 95 featured in the European Business School
rankings, including HEC (2nd place) and Insead
(5th). France also has 10 institutions out of a
total of 60 featured in the Masters in Finance
Pre-experience rankings, including the top
four: Edhec, HEC, Essec and ESCP. The Skema
Business School came in sixth place.

FRANCE’S MAIN STRENGTHS
French business schools are recognized
for their international mobility, with six French
institutions in the top 10 for the international
course experience criterion. These included:
La Rochelle Business School (5th place), ESCP
Europe (6th), and Skema Business School
(8th) as well as three others for international
openness of teaching staff and decisionmaking bodies. In most of the French business
schools, graduates must be able to speak
two foreign languages, which they use once
graduated on postings abroad. Six French
schools are in the top 20 for this criterion,
including HEC (3rd).
French business schools are increasingly
more open to women, with the top three
institutions in the rankings for women in the
faculty are Strasbourg (59%), Clermont-Ferrand
(58%) and La Rochelle (56%). In addition,
women make up at least half of the student
body in 18 of the 24 French institutions.
Graduates of French institutions are satisfied
with the education and experience they have
gained: 92% of HEC graduates and 91% of ESSEC
graduates believe that they have achieved the
objectives they were set by graduating, which
ranks them 1st and 9th respectively.
Well-qualified faculty: 100% of the faculty
at HEC and IESEG School of Management
hold doctorates, placing these two insitutions
second and third in the standings respectively.
Although the weighted average salaries
for young graduates in France are lower than
in Germany (US$60,127 in France compared
with US$92,720 in Germany), they are higher
than those of young graduates from British
institutions (US$51,544).
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U-MULTIRANK
2017
European Commission
MARCH 2017

Launched by the European Commission in May 2014, the U-Multirank
global rankings are a tool for comparing university performance. The fourth
results set, published in March 2017, assessed more than 1,500
higher education institutions (compared with 1,300 in 2016) in 99 countries.

METHODOLOGY
Designed as an alternative to major existing
rankings (ShanghaiRanking Consultancy ARWU,
QS, Times Higher Education), U-Multirank stands
apart by providing “a full picture of diversity
of university performance” instead of a single
league table. Unlike conventional standings,
it enables students to assess the strengths
and weaknesses of different institutions, or
the aspects that most interest them, while
also offering an online solution to compare
establishments based on 35 criteria across
five dimensions:
➔ Teaching and learning
➔ Research
➔ International orientation
➔ Knowledge transfer
➔ Regional engagement
U-Multirank gives users the choice to seek an
overall assessment of university performances,
or specific appraisals of 16 subject fields:
engineering (electrical, mechanical, civil,
industrial, chemical), business studies,
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psychology, computer science, medicine,
biology, chemistry, mathematics, history,
sociology, economics, and social work.

university in the standings was the University of
Connecticut (53rd).

Technology (36th), ENS Lyon (45th) and the
Paris School of Economics (51st).

The five dimensions identified by U-Multirank
can be used to highlight specialist areas for a
number of universities:

In the dimension-based rankings, there were
also some notable results:

EDHEC was ranked first for teaching
and learning.
Another French institution, Télécom
ParisTech, came out top in the knowledge
transfer dimension, followed by universities
in Osaka (Japan) and Eindhoven (Netherlands).
If we take into consideration only the indicators
relating to research performance, seven of the
leading universities in the top 10 are European,
with the University of Newcastle in first place.
The major American universities, regularly
leading the international rankings, are highly
rated for indicators related to the number of
publications and citations (Harvard is in first
place, with five American and two British
institutions in the top 10).

Data are compiled from surveys of universities
and students, as well as international databases.
In its 2017 release, U-Multirank simultaneously
published two ‘readymade’ rankings focusing on
“Research and research linkages” (publications,
citations, co- and joint publications) and “Applied
knowledge partnerships” (including research
partnerships, publications, co-publications with
industrial partners, income from continuous
professional development, and companies
founded by graduates).

OVERALL RESULTS
The report highlights that no single university
excels on all criteria, and that the concept of
‘best’ university depends on the qualities being
sought. The best ranked university across all
criteria was Pompeu Fabra (Spain), followed
by the University of Luxembourg and EDHEC
(France). Eighteen European universities were
ranked among the top 20 in the world, including
four from France. The leading American

FRANCE’S POSITION
In the overall standings, four French
universities were ranked among the 20
best in the world – EDHEC (3rd), ESSEC
(6th), Télécom ParisTech (8th), and INP
Grenoble (18th) – amid a total of 62 French
institutions included in the latest rankings.
HEC Paris declined the opportunity to appear
in the U-Multirank rankings, while ESCP was
considered to be a ‘European’ institution.
Pierre & Marie Curie University was ranked
second in the world in the “Research and
research linkages” standings, and was joined in
the top 50 by a further eight French institutions:
Joseph-Fournier – Université Grenoble Alpes
(13th), Paris-Sud (26th), ENS Paris (31st), École
Polytechnique (32nd), Grenoble Institute of

EDHEC was the only institution to obtain
four As for teaching and learning.
The leading French university for research was
ENS Paris (19th), followed by INP Toulouse (29th)
and Centrale Lyon (48th). Télécom Bretagne was
ranked third for receiving research income from
private sources, while EM Strasbourg Business
School and Grenoble École de Management
signed numerous strategic research partnerships
(ranked fifth and sixth, respectively).
Nine French universities were ranked in
the top 50 institutions for knowledge transfers.
Télécom ParisTech (ranked 1st overall) led the
way, followed by École Centrale de Lyon (14th),
INP Toulouse (18th), INP Grenoble (27th), the
University of Bordeaux (29th), Aix-Marseille
University (38th), University of Nantes (39th),
and École Centrale de Nantes (47th). French
universities were particularly highly rated for
receiving research income from private sources,
founding spin-off companies, income from
continuous professional development, and
companies founded by graduates.
French universities were also ranked highly
for international orientation, with ESSEC in
second, EDHEC in third, and Grenoble École de
Management in fourth, after they were awarded
an A (‘very good’) for all of the six indicators in
this dimension.
Subject-based rankings can also be created by
users. For example, three French institutions
featured in the top 50 for computer science –
Panthéon-Sorbonne University (5th), ENS Paris
(37th), and Télécom ParisTech (42nd) – while a
number of others were ranked highly for business
studies – EDHEC (5th), ESSEC (8th), IESEG Lille
(14th), and Rennes Business School (42nd).
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Discussion

Similar indicators from different sources yield
performance disparities.

Rankings can provide useful insight into the research and innovation performances of different
economies, as well as the development of digital technology. The various approaches employed are
not only complementary, but can also be used to analyze performances over time. However, there are
often limits inherent in the methodology and the choice of indicators:

INNOVATION & HIGHER EDUCATION
Innovation is not exhaustively defined. It is
difficult to compile a complete picture capturing
all the complexities of innovation capacity,
research performance in different economies, and
innovation dynamics at firm level.
A number of fundamentally important components such as tax incentives and innovation
clusters are not included in the analysis provided
by the Global Innovation Index:
Tax incentives for R&D, particularly research
tax credits, encourage investment in innovative
activities and stimulate new business creation.
According to the OECD, France is the country
that offers businesses the most beneficial tax
treatment for R&D expenditure.
Innovation clusters play a key role in France’s
policy for attracting investment and encouraging
innovation by fostering partnerships between
research organizations and businesses. Positive
externalities include quality of infrastructure,
the sharing of experience and skills, and
partnerships with R&D centers.
The use of indicators that skew economic
realities.
 One example from the Global Innovation Index
is the FDI net inflows indicator, which seeks to
discern the scale of FDI inflows in a country
as a share of GDP. This approach is strongly
associated with country size, as major
economies have a tendency, ceteris paribus,
to be less open than smaller economies, which
have somewhat less choice in the matter.
Leading recipients of foreign investment
such as the United States, China and France
consequently receive a lowly position in
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the standings for FDI inflows as a share of
GDP (101st, 40th, and 127th, respectively).
Measuring the absolute value of inflows
would therefore appear to be a more suitable
approach.
In the Clarivate Analytics Top 100 Global
Innovators, the globalization and influence
patent criteria underestimate the innovation
potential of certain countries, such as China,
where nearly all patents are only registered on
a national basis. Furthermore, countries that
have a dense industrial base of innovative SMEs
or mid-size companies (such as Germany) do
not fare well under this methodology, which
routinely favors large multinationals.
Introduction of bias inherent in opinion
surveys.
The biased nature of these indicators, which are
exclusively substantiated on the perceptions of the
entrepreneurs surveyed, is widely acknowledged,
and undermines the objective nature of the
standings. This is the case for university/industry
research collaboration, ICTs & business model
creation, ICTs & organizational model creation,
and state of cluster development in the Global
Innovation Index.
Similarly, for a number of indicators in the Digital
Economy and Society Index, the use of subjective
rather than objective quantitative data may
have a major influence on the standings. For
example, the indicator measuring ICT specialists
depends on employees’ impressions of their own
skills, whereas these could be measured more
objectively by using quantitative data on human
resources in science and technology (HRST).

One example is the Global Innovation Index, which
awards France fifth place under the government’s
online service index (e-Government Survey, United
Nations 2016), whereas the Digital Economy and
Society Index ranks France 12th under the digital
public services dimension.
France’s strong performance in digital public
services can be explained by pro-active national
policy in this area over the last few years. As part of
the government modernization program launched
in 2013, central government has demonstrated a
clear desire to develop digital public services and
encourage their use.

HIGHER EDUCATION
The criteria used to compile higher education
standings are better suited to universities in the
English-speaking world than to those in Europe.
 he publication and citation criteria are
T
mostly based on papers submitted to
English-language journals, thereby excluding
publications in other languages and researchsharing through conferences, for example.
 In spite of efforts to normalize data, the largest
institutions routinely benefit from the best
scores.
 The response of the French government has
been to consolidate French universities to create
larger, more competitive institutional hubs. ParisSaclay is one such example, bringing together
various universities and institutions such as
École Polytechnique, Paris-Sud University, and
HEC Paris into a single entity and European
leader in scientific research. While the merging
of universities has allowed the education system
to move up some places in the rankings, the newly
created institutions are now faced with the issue

of granting degrees, something they must be able
to do in order to be included in the rankings.
 The academic research system in France is
severely disadvantaged by its complexity, as
research is not only carried out in higher education
institutions but also in a number of non-degreeawarding research organizations. The diversity
of research bodies in France is also highlighted in
the Clarivate Analytics Top 100 Global Innovators,
with CEA featuring in the standings, finishing in
second place in the Thomson Reuters World’s
Most Innovative Research Institutions. Meanwhile,
CNRS is ranked first in the world for scientific
publications in the Nature index.
This is why the French Ministry for Higher
Education and Research has played a role in
designing the pan-European U Multirank system
to measure university and higher education
institution performance. Ensuring that French
higher education and research institutions remain
attractive is a key goal of the Higher Education
and Research Act and the ‘France Europe 2020’
strategic research agenda; however, progress in
this regard cannot be assessed solely through
standings produced by English-speaking
countries.
Drawing on criteria relating to teaching and learning,
regional engagement, international orientation,
research and innovation, and knowledge transfer,
U-Multirank provides a relevant benchmark of
universities’ international attractiveness and a more
effective way to guide students towards success.
While its complex interface would benefit from being
simplified, U-Multirank offers a multidimensional
approach more in line with user needs, thereby
avoiding the pitfalls of conventional league tables.
However, the fact that institutions are awarded a
score from A to E rather simplifies the standings,
and provides less information about disparities that
may exist between different establishments.
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